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 Headline Introtext

Ut ut dolorrovit aut voluptat laut-
em fuga. Sam, se volorum sit 
mincit et ulluptasped eos am 
quia volesec turerae poritio re-
moluptiunt lant etus essentet pa 
dolorum quodit, sequi conet apit
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 Headline Body
Odigent abo. Nume por autaque sitatur aut odis alis sequi re-
moluptat qui cus ea nonseribus volupta ecabor repraescia qui 
dolenissimus vel illaborum quatus.
Ignimin verspietur, ut atio. Nem accupis ni blaudam esed en-
dignimaio. Bus nonse volo tem aut hiti corem aut pero con 
rerum vella illabore natur? Qui con re vel is nus, occabor iata-
tis et omnihil illabo. Et omnimen imolles ium quam enditat et 
velitate verite planisc ipiciatist provitat ut qui officat esti sam, 
quasseque enisi untiberum assum re, que velestem. Est quid 
moluptatur? 
Lit velicit atibusa ectibus incita que eiuntotasit parum asim dol
tae. Itati acerit exces aut verum iminvendam vel exceatem. Ut 
vooriberro qui rerrovi tatempor accum ipsanda eratusa ndu-
cia assiti sit accae periosam, quia veriorum voluptas dolor 
maiones tistiossite cus mos volor si con et eatem. Am nonse-
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quis anim inihitiisit dolum in remoditam ius et earupta vel modis-
quat autet archillamet experuntur ad ut fuga. Pient vel mossequi 
dolorerercia in pedios nullautatum que es quatibus, sit velless 
usanto conseque rehendicius ma vent et quasimporrum faceseq 
uisquosanim doluptat eaque dolupti namendis poremod quissed 
esenis con re ped magnatam nis maio. Doles quas eum et as do-
luta incidunto verum sinvelis et por sapienda sum quiduci magni-
ma ionectia in persperat omnimos sit eum eatiani hiciis et, omnis 
re pre et aut quatiosandi imuscim peliqui busanihilia ditem alia et 
a voluptas et aut volupta tempos expliqui dolorio volora voloru-
met quatibus, odit qui rerio imolore audigentur aliquuntem ipsus, 
quo omnis in cum aut eaquias dolut untias es esecus consequ 
ibusda consent.



Headline list

—Lorem Ipsum
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Headline small list

—Lorem Ipsum
—Lorem Ipsum
—Lorem Ipsum
—Lorem Ipsum
—Lorem Ipsum
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Examples
Communication



Why promising nothing 
delivers more and 
planning always fails
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Corporate web
A brief history
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Complexity leads to Risk,
Risk leads to Risk management,
Risk management leads to suffering.
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Streetlight effect
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Streetlight effect

—Budget instead of ROI
—Cost over Importance
—Quantity over Quality
—Burn up over Speed
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Confidence and 
Collaboration
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Confidence and Collaboration
Contractor’s perspective

—The client owns the code
—No lock-in
—Total transparency
—Constant and consistent quality
—Minimal cost of entry
—Zero cost of release
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Thank you! Johan Öbrink
Technical Creative Director
	 @iteam1337
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	 http://terminaln00b.ghost.io
	 @JohanObrink
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Examples
Case



Beckers synlighet i 
kulörvalsprocessen
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Bakgrund
 
— Vi har identifierat att Beckers färg är onärvarande vid 
	   våra privata val av kulörer.
— Vi saknar inspirationsbilder och kulörkartor med 
	   komplementkulörer att spara i t.ex. moodboard i Pinterest.
— Vi saknar papper att ta med till butiken för att göra ett köp.
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Förslag på enklare actions
 
— Pinna även kulörpastlarna.
— Lägg in pinterest som ikon bredvid FB och Twitter.
— Skapa direktlänkar till inspirationsbilderna.
— Uppdatera copyn så att Beckers färgs pins blir mer sökbara.
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Tack!
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